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“TimeOut China” s affiliated with to the SEEC Media
Group Ltd. which was founded in 1998. The SEEC
Media Group Ltd., a public company listed at Hong Hong
(SEHK Code: HK0205) , is on top of media operation
business in China. In the SEEC Media Group, there are
over ten kinds of power ful trending media publications
“TimeOut” , “Caijing Magazine” , “Real Estate” ,
“China Auto Pictorial” , “Voyage” , “Better Homes
and Gardens” , “Sports lllustrated” , “Capital
Week” , “AutoCar” , “HisLife” , “Grazia” , “PC
Magazine” , “www.hexun.com” andsoon.

The Chinese Editionof “TimeOut”™ is the leveling ban-
ner among the life and consumption magazines subordi-
nated to SEEC Media Group Ltd.

2012, TimeOut London is the official magazine partner
of Olympic Games

2010, TimeOut was awardedbyPPAas “International

Consumer Magazine ofthe Year”

2008, TimeOut Beijing was awarded as “Best Maga-

zine of the Year”

Currently, “Time Out” in China mainland has Beijing
and Shanghai sub-magazines.
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TimeOut London €1FIS @

Being a history for 43 years since its foundation in 1968
with its headquarters located at London, England. All
over in Beijing, Shanghai, London, New York, Moscow,
Barcelona, Dubai, Singapore and other major cities.
“TimeOut” has been distributed to 24 countries, 37 cit-
ies throughout the world. Also, TimeOut published more
than 100 travel guidebook for different cities. Near 10
million people rely on TimeOut magazine to explore the
hot spots in town and life information. TimeOut is a well-
designed magazine for one hundred percent of the local
city life, also designed by a team of experienced editors
to complete. The quality is always consistent thanks in
TimeOut with international standards, brand value and
strict quality control.
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P17 Contents — Hi%t

PSS A Life With Options

RIEES: BUREREE. &NNE. REVWA Editing Philosophy: Through report the richest, the
WMHAESE, IBFHEEMEBRIES, 3|SikEngsy mostauthoritative, and the most objective of urban life
IR, EEETEE. RECNE EXEmT to enhance the reader’s consumption concept, guide

NSRS E.

consumption habits. Paying attention to the spirit of the
city. quality of consumption and more concerned about
the life attitude of the city people.

{TimeOut k%) F=24=H Main Sections

i TRE
Lifestfle Features

HER
People

Food & Drink Features

Top 100 Restaurants
b FE% Inside Beijing

FHFE
Auto Life

#7504E5E Digital Life

Drink
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SEIEA AR,
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B EANBREPERRR, RERNENIZEIES.
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BTAENRIERE,

KRR THIE, RIBRATABREE,

A TimeOut FEMRFER, BHESRERRBXNEERTTHE. AFE
—RRMPRAR. RLANAA.

SEEREZRABIDH R, BEMTEEMNTL, ARERHEBTES.

AFENBELEEE. B0, EREANLE. FEEEY.
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High-speed Growth in Issues: The fast growth in
times of retail sales and subscription as well as group
subscription customers (e.g. the Bank of Communica-
tions ) has enabled TimeOut become the high-end maga-
zine issued in highest quantity in Beijing. Shanghai
market and, in addition,the very high rate of circulation
perusal has caused a more widespread of numerous
actual readers.

Authoritative Evaluation Mechanism: Being highly
appreciated by various sectors of editors and expert
advisory panels, “TimeOut” has its globally consist-
ent sixstar rating system which serves not only as an
important basis for audience consumption choices, but
also an influential industry standard.

High-quality Reader Data: Forming Readers'Club-
composed of a large number of highly qualified person-
nel groups, a series of high-quality interactive activities
have been held not only to increase the viscosity of
readers, but also grasping plenty of high-quality readers’
data. In addition, the subscriber of “Time Out” hasa
strong propensity to consume.

A Wealth of Resources: Powerfully featured group
background, the cooperation of various media sectors,
awide range of distribution channels and high-level elit-
eresources could be used to take all-round multi-angle
interactive activities.

Based on diversity cooperation TimeOut adapts a
global network to tailor-make international or intercon-
tinental marketing programs for customers. Except for
traditional advertising cooperation modes, topics can
be implanted with brand ads in each column while the
advantages of magazine resources can be used for
cooperation in respect to publishing affairs,which is
creative activities in a variety of market-oriented aspects
can be carried out.
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(TimeOutdLTEY  TimeOutBeijing)  (TimeOut L&) (TimeOut Shanghai)

MR ERITE 52.5 7
Total circulation of four TimeOut mags 525, 000 booklets
{TimeOut dtR) RiTR 25.5 A
Circulation 255,000 booklets
s Im A S st

BERR i 1,200,000 perianteandly

(TimeOut dt=» 25.5 FH# (TimeOutBeijing (ChnVersion)) 255,000 booklets

B’R

10% Displays S
T Reltails 22.5%
5% compimentary A&

1T
20 % Subscription

KM%

Group Subscription 42- 5 %

J5= L Group Subscription

TBETREEME P, TBETERAAKES~H  Including VIP clients from Bank of Communications,
EMULEEAR China Merchants Bank, China CITIC Bank, Ping An Bank,
BERGEEREENE VIP &S Bankof Beijing etc.

HIEHRITVIP &/

FLBRITERFAS VIP &S

IERBOTERIEFE

FEZRITEEREEIAE (TimeOut E3X) K

SMICEHH, BTFETHEVIPES, BNEE

F L EumEERENE (TimeOut 4E7).

&5 E Retail Channels

tmk EEBIR=. Imih. 3. ESHERE.  Beijing and Shanghai newspaper booth, gas station,
KEGET. BiE. NEPRSE. airport, convenience store, supermarket, bookstroe,

e-shopetc.
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0I5 #7728 Complimentary Display Channel

HEEREBR Upsocialite

FANSPT, 1BERED Private club\club

ABRITRREVE VIPfiscal room of large banks

MZREREE AirportVIP lounge

AR S R = i A B High-end readers of SEEC Media Group database
BT RIE RSN High-end restaurant and public place of entertainment
SR, WY High-grade concourse. shopping mall
HBETHEARE Well known marketing research company
ETHATSSRER Listed company direct investment
TMEBEAE RN EREE Top hotel department and Four or Five star hotel
TMRRERIE 4S T 4S shoptop brands

EEsmbE Starbucks

iEskiR: #AERTAEUN 2010

Sources: Sinomonitor 2010

TEBIEE S
Genders 52.8% d’
47.2% Q
EEER
Reader’s Profile AR5
- Bacheloro:bove 851%
RETEYER ol /AT EEEE
Average age of readersis 33 [ 7"'9" - Business / Com';any executives 27 8 %
FEFRAN
(TimeOut £ = Family annual income RMB 404, OOO
= FHREFBN 40.4 »
REFIN ——— > Average annual household
Annual Household Income income RMB 404, 000
<107AT 8.8%
107 (&) 157 9.8%
157 (&) 207%7T 24.1%
207 (&) -30FT 29.1%
3075 (&) BOBT 18.2%
507 (&) 100 A7t 6.1%
>1007A7T (&) 3.8%

TimeOut k% 2012 Media Kit



iH % Consume&Style

anen neen

2011 FEERITREA

LARENST AL GERSE, Jmy O SRR
WBLLEIL. S—FBFRELMALE, G—FOBHES LRI, A7 TR %, M Mt
A U TS, SRR 2 F MR,

FHRER, HR

LR WG B

HIIBE, ROSGMT SHRBRAD | REASHEOMAKYS, SHARE neas R HARE MR,
—SEWIE) X / G Eva b SMRG BREEAIE, i

1. Dokt 14

PEALIR e

SN FIRE .

T IR, ERR YT, 5 L
BRI R IR

. AR AN LA T . e, D
RIRETILIE, +ARI—e . i B

e
{61 LI,
MEN I Z R,

oy (TS SR, LA
S, 7 LB 8e

. Bl (1253
F. A, ik

)
WO, T TRDHE
f MG Colne 68T B RBERNE
s 218, s v sty % 1
LS, Nt Wik RIS HBUR S8, Ele
R i O SEOMERFERAFES
WORERREERS KEOES
Doy EBFHRIELT,

ORI 2 S, WERFRL, R

SRIPAT A 15 S 1 A, SN
= P GG T, o v 855 1T R 5
Hsr, PELDRENGE SUSRMBRENE, (E3HAE

s Laymatin . Ho

- 0 Sl AT

S

X v, FERDOES
L ERAGIE Fos AERBHESRENE, R
L 82,

i . WCEARBERER EHETARSREBAUE, o
S U T P ERAR Voe RAKBRE AT BRI
fl LI ARG NG, 8. RARARSSIBLSE.
A
s [T Tom—T—
Py S 3, WALk
S i ) e, 5 " e
P AT E————— RRIRUNE Toe
EARIABM K, AR, RERRRTIL it

u $
ey 8 5, 2018 RIS iR o ———
S i

¢
s S, B e
i, AR 2. o 01 AT s et 1 89
[ ‘ sk s ST —————
AR, ICHERLMERE. | TTROBR RS G U, 5. % BHD. GHRMID
RAVERAL L ASRBAS, TERENR 3. BB CAE R, cre B
e SIS, AR, A oo K Hir W e asxmRRpERS.
— ey s £ e wRER, R LRSI, £ 1 RN F
—_ Sant-REREEAnYON FAC IR AR o R
vt SONRE, & G, Dol f8 v & i
C -] Galion WS EWARAARERS. ot . PGB . - o
L0308 03T L0307 GIT

i T
il

A

=== e
-, e

|
i

:
|
f

i

|

b

i
!




Eatingoutatimespervieek  ismsimpta | i
T e R — e (g Tg P
Y
R Aoty Q4o
I -snenncen 1 GD8 =
i aen oz 1079 =

- 70,
ey s ] S35
T v S0
e S O L
D e e (] 5y
I ;0 (0.0%
e
swasmner Q0o

TimeOut 3t 2012 Media Kit



324k Culture

L ]
1B
£
L

:'i

-
P man

i
|
flili
£,
i
it
Hill
.

{

i)
|
!

&
i
i
|

mam
Sucesa m--akh B8 [P,
mva a rmam

|
|
|
|
I

|
|
L
|
i

iZBooks W Performance Film&TV

WAL, EE R T EE" XEM HighCHEE AREE)  “RERE SLNEN




muhd &z

WhRETERMRAZ 1, City Heroes Award and the Award Ceremony

B TimeOut ¥R REUE R X NITRE AN

CEFR. XM, ZARR. REF. AafEERERNMAERRENER
Has avery subversive spirit and meaning of TimeOut selection activities

Together with business, cultural, arts, entertainment,celebrities and public sector heavy-
weight feast of top international brands

EITXH Best Restaurants Awards
ERNSNENETIFE, BRTINEERSE. BIEENINASHERME

Selection of the most authoritative restaurant.Restaurant industry’s annual event, include
major domestic and international high-end restaurant brands

TimeOut k% 2012 Media Kit



JEIEX 5 Best Bar Awards
EERETVEENENE S RES

Bar nightclub industry, the authority of the inventory of the year .Bar nightclub brand annual
grand event

ZARWE Art Exhibitions
FKEHREARER, MEBEN AT AREIRHERE

Concerned about the development of cutting-edge artists. Provide a shortcut for readers
involved in art collection

Remove the four annual brand activities, €Time Out tZX) works with other column, long-term for small art exhibi-
tions, musical performances, cultural salons, film screenings and other activities.
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i & Position e |2
1 EH@EA / SMITT Double Page Gate Fold 273 X 408 * 344,000
2  #HTESTT 1st Double Page Spread 273 X 412 * 305,000
3 SETT 2nd Double Page Spread 273 X 412 * 293,000
4 SE=ETT 3rd Double Page Spread 273 X 412 * 282,000
5 %1 Full Page Inside Front Cover 273 X 206 * 178,000
6 B3R5 Full Page Facing To Content Page 273 X 206 * 149,000
7 KR#5ET Full Page Facing To Copyright Page 273 X 206 * 149,000
8  HULESTT Central Double Page Spread 273 X 412 * 253,000
9  MTIETT Double Page Spread (ROP) 273 X 412 * 237,000
10 AT FullPage (ROP) 273 X 206 * 127,000
11 #= Full Page Inside Back Cover 273 X 206 * 144,000
12  #IEK Full Page Back Cover 273 X 206 * 224,000
13 AT AR Horizontal Half Page 123 X 185 66,000
14 PITTE KR Vertical Half Page 249 X 91 66,000
15 T4 1/3 ki Horizontal 1/3 Page 81 X 185 50,000
16  PITI% 1/3 R Vertical 1/3Page 249 x 59 50,000
17 M7 1/4 kX Quarter 1/4 Page 123 X 91 39,000
18 T4 1/4 Wi Horizontal 1/4 Page 60 X 185 39,000
19 MITIE 1/4 hR Vertical 1,/4 page 249 X 44 39,000
— S-S TIBINE
(IXPRER. BB, HELEI. £ SPA. XILiEH)
=] £
&L & Position L e |
1 #3HR Horizontal Half Page In Classified 123 X 185 37,000
2 S2RR Vertical Half Page In Classified 249 X 91 37,000
3 1% 1/3 hR Horizontal 1,/3 Page In Classified 81 X 185 29,000
4  WTH 1/4 R Quarter1/4Page 123 X 91 21,000
5 T4 1/4 K Horizontal 1/4 page 249 X 44 21,000
6 MTILE 1/4 i Vertical 1/4 page 249 X 44 21,000
7 1/6 ki 1/6 Page In Classified 81X 91 17,000
8 1/12 kiR 1/12 Page In Classified 81 X 44 9,000
9  1/24 hfi Logo Box In Classified 44 X A4 6,000
SEEEE: L HETEARETLERNES, AHRERRTIH.
2. BB EMIHRRE, FREEFFEENRE, REERHETME 1/2 85,
3. HEHEBRARTMHERZEIR
— UM STIBINAE Funtl. s
o 0
&L & Position g g L
1 FIHF (AT 105g $i—16p) Inside Publication 240 X 206 * 450,000
2 FIFF (BT 64g MEF¢HH—16p) InsidePublication 240 X 206 * 380,000
3 EHIBIM (48p) Custom-made Handbook 169 X 105 * 250,000
m SR EE: 1 FIRTISEHA (RS, RF. T8 RO HEE. BRIUSTA
2. FEHI A= T HHEED
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Advertisement Schedule }L %HFEH%

1A3H 1A6H 12 A23H 12 A27H
1A17H 1A20H 1A6H 1A10H
2R14H 2R17H 2A3H 2A7H

2A28H 3A2H 2RA17H 2RA21H
3A13H 3A16H 3A2H 3HA6H

3A27H 3A30H 3A16H 3A20H
4H10H 4RA13H 3A30H 4A3H

4A24H 4R27H 4HA13H 4R17H
5A8H 5A11H 4R27H 5A1H

5A22H 5A25H 5A11H 5A15H
6A5H 6 A8H 5A25H 5A29H
6 A19H 6 A22H 6 A8H 6H12H
7A3H 7RA6H 6 A22H 6 A26H
7TA17H 7RA20H 7A6H 7RA10H
7THA31H 8H3H 7H20H 7R24H
8AH14H 8H17H 8A3H 8HATH

8 H28H 8H31H 8ARH17H 8H21H
9A11H 9A14H 8HA31H 9R4H

9A25H 9A28H 9AR14H 9A18H
10A9H 10A12H 9A28H 10A2H
10 A 23 H 10HA 26 H 10/ 12H 10A 16 H
11A6H 11A9H 10 A 26 H 10 H30H
11 A20H 11 A23H 11A9H 11 A13H
12A4H 12A7H 11 A23H 11 A27H
12A 18 H 12H21H 12A7H 12A11H

FIBIEE: 1. * FRSCESIER , BEEMAEM 3mm .

2. BF T HESRASEE S 350dpi WAL, PDFEY JPG #&=% , Sk fE e e dTHE.
3 EEREKTE: fEERREN 10% MIEEE S .

I"&BRA: 25E Kelly Zhuo
T:48601085651289 M:18611096850 E:zhuoxiuting@timeoutcn.com
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- GRhET S TIBIfHE

o 0
#& & Position e e |
1 ETMEA / SMEIE Double Page Gate Fold 273 X 408 * 310,000
2  #FTESTT 1stDouble Page Spread 273 X 412 * 275,000
3 Z”ET12nd Double Page Spread 273 X 412 * 250,000
4 SE=ETT 3rd Double Page Spread 273 X 412 * 240,000
5 31— Full Page Inside Front Cover 273 X 206 * 165,000
6 B3R5 Full Page Facing To Content Page 273 X 206 * 140,000
7 KR#EET Full Page Facing To Copyright Page 273 X 206 * 140,000
8  HULESTT Central Double Page Spread 273 X 412 * 220,000
9  MTEETT Double Page Spread (ROP) 273 X 412 * 190,000
10 T FullPage (ROP) 273 X 206 * 100,000
11 #= Full Page Inside Back Cover 273 X 206 * 150,000
12  FIK Full Page Back Cover 273 X 206 * 200,000
13 MITI4ERR Horizontal Half Page 123 X 185 55,000
14 RITTEHAR Vertical Half Page 249 X 91 55,000
15 IS4 1/3 ki Horizontal 1/3 Page 81 X 185 45,000
16 MITTEE 1/3 ki Vertical 1/3 Page 249 X 59 45,000
17 MITA 1/4 ki Quarterl/4 Page 123 x 91 35,000
18 T4 1/4 K Horizontal 1/4 page 60 X 185 35,000
19 MITTE 1/4 kR Vertical 1/4 Page 249 X 44 35,000
- pE-ETIHIE
(ZPREIR. BEE. HEEII. £5 SPA. XLiEH)
=] K
5 @ Position ?’f."n'iﬁl H*W (mm) grat*g (RMB)
1 HE3RR Horizontal Half Page In Classified 123 X 185 30,000
2 SRR Vertical Half Page In Classified 249 X 91 23,000
3 # 1/3 kit Horizontal 1,/3 Page In Classified 81 x 185 25,000
4  MTH 1/4 kR Quarter1/4Page 123 x 91 18,000
5 T4 1/4 KR Horizontal 1/4 page 249 X 44 18,000
6  MTIL 1/4 ki Vertical 1/4 page 60 X 185 18,000
7 1/6 hi 1/6 Page In Classified 81 X 91 15,000
8 1/12 ki 1/12 Page In Classified 81X 44 7,000
9 1/24 ki Logo Box In Classified 44 X 44 4,000
SEEEE: L HETEARETLENES, AHRERTIH.
2. RIBSY T EWMEARRE, TREEEMISERE, RERHETIME 1/2 85
3. DEE BRATTEZERR
- BB ETFIBIHHE GisT. =sisim
=] -
i @ Position 15%::)8_‘:2_: HXW (mm) grat% (RMB)
1 FIHF (AT 105g $A—16p) Suppliment 240 X 206 * 420,000
2 FIFF (BT 64g MEF$E—16p)Suppliment 240 X 206 * 360,000
3 EHIBUM (48p) Tailormade Booklet 169 X 105 * 250,000

UM EEE: L FIPRISERBIM (R, SR, 58 R0 AEE, BEUETEA
2. E B =TT AHERED

I&BR A : FEIL Tangli
T:+8602161646559 M:13601847673 E:tangli@timeoutcn.com
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FIBIEE: 1. * FARSCASIERT , TEMIA &N 3mm M,

»
e ) BRAT
Ad Size [ |
2. T HERFERE S 350dpi KL ,PDFER JPG 18X , Wk R BFTHE.

3 EEREKT & IEERREUIN 10% MEEE S .
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it B Position e | e
#hR Full page ROP 273 X 206 * 70,000
# — Inside Front Cover 273 X 206 * 95,000
%f= Inside Back Cover 273 X 206 * 80,000
#HEE Outside Back Cover 273 X 206 * 108,000
MIZTTRIZERR Full page before content page 273 X 206 * 80,000
AT Double Page Spread —DPS 273 X 412 * 150,000
FHEHITT Double page cover gatefold 273 X 408 * 220,000
BT First Double page spread 273 X 412 * 200,000
FLMSTA Central double page 273 X 412 * 180,000
RITTUR 2R Half page vertical 249 X 91 38,000
P BT Half page horizontal 123 X 185 38,000
P Tt 1/3 kiR 1/3 page horizontal 81 X 185 28,000
MITT 1 /4 iR 1/4 Quarter page 123 X 91 22,000
HITTEE 1 /4 KR Quarter page vertical 249 X 44 22,000
ATt 1 /4 AR Quarter page horizontal 60 X 185 22,000
AITT 1 /6 iR 1/6 page 81 X 91 16,000
HITTEE 1 /24 KR Logo box 44 x 44 6,000

- E-ETIBIE
MITTEHRR Half page vertical 249 X 91 12,000
P TUESRR Half page horizontal 123 X 185 12,000
MITUHE 1/3 ki 1/3 page horizontal 81 x 185 10,000
M 1 /4 kR Quarter page 123 x 91 8,000
MITTE 1 /4 R Quarter page vertical 249 X 44 8,000
MITUHE 1 /4 kR Quarter page horizontal 60 X 185 8,000
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Advertising

Beiling Secirities Advertising Co., Ltd

Bank: Hongxing Branch of Beijing
Bankaccount: 4001201090256-68

ShangHai Secirities Advertising Co., Ltd
Shanghai area subsidiary of PuDong Development Bank
Bankaccount: 076392-97020158000000174
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